Generation5

Product Data Sheet
Delvinia Digital MOSAIC

Delvinia Digital MOSAIC™

Generation5 helps Marketers understand
Canadians’ use of Digital Technology

Delvinia Digital MOSAIC is the first market
segmentation system to give Marketers a 360 degree
view of Canadians’ attitudes toward and use of digital
technologies. By segmenting Canadians into 150
different types across 20 groups based on whether
their idea of high-tech is i-tunes or touch-tone,
Delvinia Digital MOSAIC makes it easy to understand
your customers and to tailor their experience based on
their digital characteristics.

What is Unique about Delvinia Digital MOSAIC?
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the work force or high school as the Internet

new technology like PDA’s, MP3 players, or
social networking sites are just normal ways of
doing everyday things. Technology is necessary
to their standard of living: they're just as likely
to live without a cell phone as they are to live

without a mattress.

and digital technology started to boom. To them,
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*  Weekly:
o Visits to chat rooms/blogs/bulletin boards
o Banking
o Trading stocks
* Other:
o Research and make travel arrangements
Glick on banner ads
Post to persanal sites
Dating
Researching real-estate
Checking employment listings
Searching directories (Yellow Pages, 411)
Reading entertainment news and gossip
Viewing videos (YouTube, news sites)
Purchase almaost anything online
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Excerpt from a Sample Delvinia Digital MOSAIC Group Profile

Segment group names:
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